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Atsushi Funakawa is the founder and managing partner of Global Impact Inc.,
a Tokyo-based management consulting firm. He conducts numerous
business seminars featuring global management, problem solving and
leadership on both sides of the Pacific Ocean. As a process consultant, he
specializes in cross-border organizational intervention projects, such as
transferring organizational learning programs, aligning post merger
integration, and facilitating change management. Funakawa received his B.A.
degree (1980) from Keio University, Tokyo, in law and his MBA in international
management (1991) from Thunderbird School of Global Management.

His first book, Transcultural Management - A New approach for Global
Organizations, (Jossey-Bass, 1997), was reviewed as "breaking out of an
American-centric approach to global management" in the USA. He has
written fifteen books in Japanese, including the best-selling book, Logical
Listening - Developing Your Interactive Thinking (Diamond, 2006) that is
available in Korea, Taiwan and China. His latest book is with Kenichi Ohmae,
A Dialogue on Global Leader: The discipline and Perspectives.
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Hiroshi Ishida is the Executive Director of the CRT-Japan. Since 2005 he has been
teaching as an Associate Professor at the Institute of Business and Accounting,
Kwansei Gakuin University. He is also teaching at Aoyama Gakuin University. Ishida is
the co-author of (CSR Innovation: Creating CSR framework maximizing core-business)
in Japanese, and author of numerous academic, newspaper articles and commentaries.
Ishida has been giving lectures to improve corporate values and has been conducting
training programs on liberal arts to various companies.

Preceding the CRT-Japan, he worked at the Industrial Bank of Japan (IBJ) for 10 years
(1990-2000). Ishida began his career at the Bond Dealing Section and worked as a
member of the Mizuho Integration Project Team and System Risk Management. After
resigning from IBJ in 2000, Ishida volunteered for CRT-Japan bringing a wealth of
experience. In 2001, Ishida was appointed as the Coordinator of CRT-Japan. Since
- = 2004, he has been working as the Executive Director of CRT-Japan.
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